M CASE STUDY

Luxmite Events witnessed 18X RO on ad spends with AdOnMo Hyperlocal Campaign

. - The client wanted to maximise ticket sales for an upcoming
Objectlve Sonu Nigam concert in Pune.
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AdONnMo executed a QR enabled hyperlocal campaign to it

m target people living in the residential colonies within a 5 km s
radius of the concert location. g )
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